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1. OITUC HABYAJIBHOI JJUCHUTILITHA

HaiiMmenyBaHHS MMOKa3HUKIB Po3moain roanH 3a HaBYAILHUM TUTAHOM

Pik miaroroBku:

Kinskicts kpeautis EKTC: 3
IeHHA 3a04Ha
3arangpHa KUIBKICTb roaud: 90 1 1
KinpkicTh MOYIIIB — 2 Cemectp:
. 1 | 1
TwKHEBHUX TOAMH IS JSHHOI (hopMuU Texuil

HaBYAHHS: |
ayTUTOPHUX — 2
caMoCTiiHO1 poOOTH cTymeHTa — 3

ITpakTruHi (CeMiHApCHKi)

36 \ 10
By miicyMKOBOTO KOHTPOJTIO: 3AiK JlaGopaTopHi
dopma MiJICyMKOBOTO KOHTPOJIIO: 3aJIiK CamocriitHa po6oTa
(kombinosana (nucomosuii mecm/ycna 54 80
cnisbecioa)

2. META HABYAJIbHOI JUCLUTIJITHA

Mertoro BHBYEHHS HaBYaJbHOI JAUCHUIUIIHM «JHO3eMHa MoBa 3a mnpodeciiiHuM
CHpsSIMYBaHHSAM» (aHTJIIHChKAa MOBa) € Topaibine (GopMmyBaHHS HpoQeciiiHOi KOMYHIKaTHBHOI
KOMIIETEHIII1, SIKa PO3TJISAAEThCS K MOBHA MOBEIHKA, IO € crenu(igHoo ajs npodeciiHoro
cepenoBuina. MoBHA NOBEiHKA BUMAara€ HaOYTTS JIHTBICTHYHOI KOMIETEHIli1 (MOBJICHHEBUX
yMiHb T2 MOBHHUX 3HaHb), COIIOJIHTBICTUYHO]I Ta MParMaTUYHOI KOMIIETEHIIIH, 1110 € HEOOX1THUMU
JUUIsl BAKOHAHHS 3aBJIaHb, TTOB’I3aHUX 3 ()aXOBOIO MISUIBHICTIO.

BianoBigHO 10 OCBITHBOI mporpamu «Mapkemune», BUBUEHHS HABUAIBHOI JUCIUIUIIHU
«JHO3eMHa MOBa 3a MpodeciiHUM CIpsIMyBaHHSIM» (aHIJIiicbKa MOBa) Mae 3a0e3MeUnTH CBIH
BHECOK B OINaHYBaHHsS 3/700yBauaMi BHUIIOI OCBITH 1HTETpaJbHOI KOMIETEHIil, Ta CIpUSATHME
PO3BHUTKY Takux mnporpamuux kommnerenTaocreit (ITK) sk
— 3KS5. HaBnuku Mi»k0COOHUCTICHOI B3aEMOIT;

— 3K7. 3naTHicTh BUSABIATH 1HILIATUBY Ta MiANPUEMIIUBICTS,

Ta crneniansHuX ((haxoBux) komnerentHocTel (CK) sk

— CK3. 3naTHicTh 10 NpOBEIEHHS CaMOCTIHHUX AOCIIPKEHb Ta IHTepIpeTallii iX pe3ybTaTiB y
cdepi MApKETUHTY.

3. MIEPEAYMOBH 1151 BABUEHHS HABUAJIbHOI TUCIIUILITHUA

[lepenymMOBOIO BHMBUEHHS HaBYalbHOI IUCHUILUTIHM «[HO3emMHa MoBa 3a mpodeciiHuM
CIpsIMyBaHHSM» (@HTJIIiCbKa MOBA) € PIBEHb BOJIOJIHHS AHTTIMCHKOI MOBOIO 3700yBadyaMu
MaricTepchbKOTro piBHS BHIOI OCBiTH — B2 (3rimHo 3 HamioHaIbHORO IPOTrpaMoro aHTTiHCEKOT MOBH
npodeciiiHoro cminkyBaHHsS [Ii BUINMX HaBYalbHMX 3aknagiB’ Ta E€sponeifcbkumu
PEKOMEH/IallIIMU B Tajly31 MOBHOI OCBITH).

Takox meperymMOBaMH BHUBYEHHS HaBYaJbHOI JUCHMIUIIHM «[HO3eMHa MoBa 3a
npodeciiHuM CIpsSMyBaHHSIM» € OMaHyBaHHS O0OB’A3KOBMX HaB4anbHuxX aucummiiH (HI) 3
1HO3eMHOT (aHTJIiIIChKOT) MOBH OCBITHBOT MPOTPaMH MiATOTOBKH 37100yBadiB OCBITHHOT'O CTYIEHS
Oaxanasp.

! HarionasibHa niporpaMa anriiiicskoi MoBH npoeciiHoro CHijIKyBaHHs I BULMX HABYAJILHUX 3aKJIAB.
KonexTus aBropis. — K.: Jlensit, 2005. — 119c. PexomennoBano MiHicTepCTBOM OCBITH 1 HayKn YKpaiHH.



4. OYIKYBAHI PE3YJIbTATU HABYAHHA

BignoBimHO 10 OCBiTHBOI mporpamMu «MapKeTHHT», BHBUYCHHS HAaBUAIBHOI JUCIMILIIHH
«JHOo3eMHa MOBa 3a TpPOQeciiHUM CHpPSAMYBAHHSAM» (AHTJIHCHKA MOBA) TOBHHHO CIIPHUSTH
JIOCSTHEHHIO 3100yBa4aMH BUIIO1 OCBITH TaKUX NMPOTpaMHUX pe3yibrariB HaBdaHHs (ITPH):

IIporpamMHi pe3yJibTaTH HABYAHHSA HIugp ITPH
[Ipe3enTyBaTu Ta OOGrOBOPIOBATH PE3yJIbTATH HAYKOBUX 1 MPUKIAIHUX
JOCIII)KeHb, MAPKETHHTOBUX MPOEKTIB JAEP>KaBHOIO Ta IHO3EMHOIO [1PHS5
MOBaMH.
BukopucToByBaTH METOIM MI>KOCOOUCTICHOT KOMYHIKAITIT B XO1
BHPIIIEHHS KOJIEKTUBHUX 3a7a4, BeJICHHS ITEPEroBOpiB, HAYKOBHUX ITPHS
JMCKYCiH y cdepi MApKETHHTY.

OuikyBaHi pe3yJIbTaTH OMAaHyBaHHS HABYAJIHHOI AUCIUILTIHU «[HO3eMHa MOBa 3a mpodeciiHuM
CHIPSIMYBaHHSMY.

OuikyBaHi pe3y1bTaTH HABYAHHS 3 1M CUMILIIHI Iu¢p ITPH
I'oTyBaTH Ta BUTOJIONIYBATH aHIIIIHCHKOI MOBOKO CTPYKTYpPOBaHI IPE3eHTAallil
pe3yabTaTiB MApPKETUHTOBUX JOCHIKEHb 1 MAPKETHHTOBHX TPOEKTIB,
no0uparoydu 3MicT, mpodeciiiny TepMIHOJIOTI0, CTHIIb BUKIIAY Ta Bi3yalbHi
MaTepialiv BIAMOBIIHO JI0 METH U ayIUTOpii.
IIpencraBisaTH, HOACHIOBATH Ta apryMEHTYBaTH aHIJIICHKOI0 MOBOIO
BHCHOBKH MapKETHHTOBHUX JOCIHI/KEHb, BIAMOBIAATH HA 3alTUTAHHS,
pearyBaTH Ha KOMEHTapi i 3ayBa)KeHHsI Ta MIATPpUMYBaTH npodeciiine
0OrOBOPEHHSI.
AmnanizyBaTH, IHTEpIPETYBaTH, TOPIBHIOBATH Ta KOMEHTYBATH aHTJIIHCHKOIO
MOBOIO Ta0nHu1li, rpadiky, JlarpaMu, CXeMH Ta 1HII1 GOPMHU IIPEICTaBICHHS [TPHS
MapKETUHTOBUX JAHUX.
Po3ymiTu OCHOBHI i7ief Ta JeTanbHy iH(pOPMaIlito B aHTJIOMOBHHUX JIEKITISX,
JIOTIOBIJSIX, TPE3EHTAllIsIX, IUCKYCIAX, IeperoBopax, reine@onnux pozmonax 1 | [IPHS, TIPHS
npodeciifHuX MOBIIOMIIEHHSIX, OB’ sI3aHUX 31 CpepOor0 MApPKETUHTY.
OnpaiboByBaTH aBTEHTUYH1 aHTJIOMOBH1 IIpOo(eciiiHi Ta akaJieMiuH1 TEKCTH 3
MapKeTUHTY, BU3HAYaTH IXHI OCHOBHI MTOJIO’KEHHSI, CYTT€EBI1 IeTal, [TPHS5
apryMEeHTallll0, TO3UIIII0 aBTOPA Ta KOMYHIKATHBHY METY.
3HaXOJUTH, BIAOUPATH Ta KPUTUYHO OIIHIOBATH NPOQECiiHO 3HAYYILY
AHTJIOMOBHY 1H(hOpPMAITiI0 3 HAYKOBHUX ITyOJTiKaIlii, Crieliai30BaHNX BHU/IaHb, ITPHS
0a3 TaHMX Ta IHTepHET-/PKEpe.
VY3aranbHIOBaTH, epepa3oByBaTH, IOPIBHIOBATU Ta CUHTE3YBaTH
iH(poOpMallio 3 KUIBKOX aHTJIOMOBHHUX JKEpeN JIIsl MiArOTOBKY MPe3eHTAallii, [TPHS5
JIOTIOB1IeH, aHATITUYHUX MaTepialiB 1 MAPKETUHTOBUX MPOEKTIB.
[TucbMOBO BUKIIQAATH aHIIIIHCHKOK MOBOIO PE3yJIbTaTH MapKETHHIOBUX
JOCTIIKEHb, ONUTYBaHb 1 MPOEKTHOT poOOTH Y (hopMi 3BITIB, pe3toMe,

[TPHS

[1PHS, TTPHS

) . . . o . ITPH5
BHCHOBKIB, aHAIITUYHUX OTJISIIIB Ta IHIIMX MPOodeciitHO OpieHTOBAaHUX
TEKCTIB.
CknaiaTé aHIIiHCHKOI0 MOBOIO MPO(ECiiiHy KOPECTIOHIEHIIII0, €JIeKTPOHHI
MOB1OMJICHHSI, IPOTOKOJIN 3yCTpiuel, pe3tomMe Ta 1HIIl JOKYMEHTH

JOTPUMYIOUHUCH BIAMOBIAHOTO (hOpMaTy, CTUIIIO, JIOTTYHOI CTPYKTYpH i HOpM
MOBHOT0 0(hOpMJICHHSI.




Bectu anrmificbkoro MoBOIO TIpoeciiiHi eperoBopH, TUCKYCii, ceMiHapH i
KOHCYJbTalil y cepi MapKEeTHHTY, YITKO (POPMYJIIOI0UH BIACHY MO3UIIIIO Ta [TPH8
apryMEHTOBAHO BHUCJIOBIIIOIOUH 3T0/1y, HE3TOAY, MPOMO3HIIi i 3armepedeHHsl.
3acTOCOBYBATH CTpaTErii MiXKOCOOUCTICHOI KOMYHIKAITIT i1 4aC BUKOHAHHS
KOJIEKTUBHUX 3aBJIaHb: IHIIIIOBATH | MIATPUMYBATH B3aEMOJIII0, YTOYHIOBATH
iHpopMarito, po3noaUIATH (YHKIIT, y3roKyBaTH pillleHHs, HAJaBaTH Ta
MpUMMaTH 3BOPOTHHI 3B’ SI30K.

BukopucToByBaTH MOBIIEHHEBI CTpaTeTii IEpPEKOHAHHS, apryMeHTallil,
YTOYHEHHS, TepedopMyIIIOBaHHS, JOCITHEHHS KOMIIPOMICY Ta pO3B’sI3aHHS ITPHS
KOMYHIKaTUBHUX TPYIHOLIIB IiJ1 4ac mpodeciiHoro CHiJIKyBaHHSI.
JloObupatu MOBHI 3aCO0M, TOHAJIbHICTb 1 CTHJIb CIIUJIKYBaHHS 3 ypaxXyBaHHIM
npodeciifHOTo cTaTyCy CHiBPO3MOBHHKIB, METH KOMYHIKallii, THITy ayauTopii [TPH8
Ta 0COOJMBOCTEHM KOPHOPATUBHOI KYJIBTYPH.

3acTOCOBYBATH MIXKKYJIBTYPHE PO3YMIHHS 1] 4aC YCHOTO i MHUCbMOBOTO
podeciiHOTO CIUIKYBaHHS, HAICKHUM YHHOM pearyBaTH Ha BiJIMiHHOCTI B
HOpMax MOBEIHKU, €TUKET1, HeBepOaIbHIl KOMYHIKAIIil Ta opraHi3aiii
IIOBOT B3aeMOJII.

BuxopucTtoByBaTu rpamMaTHuHi CTPYKTYpU, CAHTAKCHYHI MOJIET, 3aCO0U
JIOTIYHOTO 3B’A3KY Ta (paxOBY MapKETHHIOBY TEPMIHOJIOT110, HEOOXIIHI IS [1PHS, TTPHS
TOYHOTO i MOCIiIOBHOTO YCHOTO Ta MMChbMOBOT0 MPO(eciHHOro CIiJIKYBaHHS.
PenaryBaru i BUYMTYBaTH BJIAacHI aHTIIOMOBHI TEKCTH Ta MPE3eHTALIHHI
Marepiaiad, BUNIPABIAIOUN I'paMaTUYHI, JEKCUYHI, CTHUIICTHYHI i JIOT14HI ITPH5
MTOMIJIKH BiJITOBITHO JIO BCTAHOBJICHUX KPUTEPIIB.

31iCHIOBATH CaMO OI[IHIOBAHHS Ta B3a€MO OLIIHIOBAHHSI PE3YJIbTATIB YCHOI 1
MUCHMOBOI Mo eciiiHOT KOMyHIKaIlil Ha OCHOBI BU3HAYEHHUX KPUTEPIiB [1PHS, TTPHS
3MICTY, CTPYKTYpPH, MOBHOI KOPEKTHOCTI Ta KOMYHIKaTUBHOI €()eKTHUBHOCTI.

ITPHS

[TPH8

5. 3ACOBHU JIATHOCTUKH TA KPUTEPIi OIIIHIOBAHHS

3aco0m ouLiHIOBaHHS TA METO/AM IeMOHCTPYBAaHHS pe3yJIbTaTiB HABYAHHS

3aco0amMH OIIHIOBaHHS Ta METOJaMHM JEMOHCTPYBAaHHS pe3yJIbTaTiB HaBYaHHA 3
HaBYAJIBHOT JUCIUIUTIHY €: 3aJ1IK, CTAHIaPTU30BaHI TECTH, KOMaHIH1 TPOEKTH, aHATITHYHI 3BITH,
pedepatu, ece, CTYIEHTChKI Mpe3eHTalii Ta BUCTYNMHM HAa HAYKOBHX 3aXO0Jax, IHII BHUAU
IHUBITyaJbHUX Ta TPYIIOBUX 3aBAAHb.

OmiHIOBaHHA NPOBOAMTHCSA HA PI3HUX eTamax YHpPOJOBX YChOTO KypCy HaBYaHHS 1
BKJIIOYAE T1 TUIU ¥ TEXHOJIOTII OLIHIOBAHHS, 11O BIANOBIJAIOTH IUISIM HaByaHHs. [Iponenypu
BCTAHOBJIGHHSI PE3YJbTATIB OIIHIOBAHHS MOBJICHHEBOI MOBEIIHKM CTYACHTIB BiAMOBIIAIOThH
METO/IaM HaBYaHHS, BUKOPHUCTOBYIOTHCS TMOCHIJOBHO 1 MJIATAlOTh MOHITOPUHTY. Pesynbratu
OLIIHIOBAHHS MOBHMHHI HA/1aBaTH PENPE3CHTATHBHY iH(GOpPMAIliIO 111010 MOBJIEHHEBOI MMOBEIIHKU
CTYJEHTIB y BIJINOBIJHOCTI 0 OYIKYBAaHUX PEe3yJIbTaTiB HABYaHHS.

Ilomoune oyintosanus 3MIACHIOETBCA TPOTATOM Kypey 1 Ja€ MOXKJIHMBICTH OTPHUMATH
HeraitHy 1HGOpMaIliio mpo pe3yJbTaTH HaBYaHHS CTYACHTA MiJ 9ac KOHKPETHOTO MOMIYJS YH B
KOHKPETHHI MOMEHT IIbOTO MOJIYJIS.

ITiocymxose oyinlosanna € BCeOIYHMM 3a XapakTepoM, 3abesnedye 3BITHICTH i
3aCTOCOBYETHCSI JUIsl TEPEBIPKM PIBHSA BOJIOJIHHA MOBOIO HampukiHii Kypcy. Lls d¢opma
OLIIHIOBAHHS JTO3BOJISIE 3°sICYBaTH, YU JOCSTIN CTYIACHTH METH (TOOTO pe3ysbTaTiB HAaBYAHHS),
BU3HA4YeHOI KypcoM. CrcTema MmiICYMKOBOTO OIIHIOBaHHS BKJIFOYA€E B ce0e BXITHUN Ta BUXITHUN
TECTU. Bxiome oyiHio6anHs TPOBOAUTHCA 3 METOI BHU3HAYMTU pIiBEHb BOJIOJIHHS MOBOIO
CTYJE€HTaMH 3a JOTIOMOT'O0 11arHOCTUYHOTO TECTYBAHHS 1 € OCHOBOIO IS OLIIHFOBAHHS MPOTPECY
CTYZCHTA MPOTATOM BUBUYEHHS KYypCY.



®opMH KOHTPOJIIO Ta KpUTepil ONIHIOBAHHSA Pe3y/bTaTiB HABYAHHA
Dopmu nomoyHo20 KOHMpOII0. yCHa a00 MHUCHMOBA.
Buou nomoynozo konmponio ékiouaroms iHIUBIAyanbHe a00 rpyNoBe ONUTYBAHHS; KOHTPOJIbHY
po0OTy; 1HAMBIAyaJIbHY a00 T'PYIIOBY IPE3eHTaIlil0 (MPEACTaBICHHS BHKOHAHOTO 3aBJIaHHS);
aHaii3 npodeciiiHux curyaniid (aHani3 curyarii, JaHOT y BUTJIAII TEKCTOBOTO, rpadiuHoro abo
yCHOTO MaTepiany, BimeodubMy, ab0 aHali3 BapiaHTIB BUPIMICHHS NPoOJIEeMH, BHOIp
ONTUMAJILHOTO BapiaHTy); TECTH; MiArOTOBKY €ce; MiArOTOBKY pedepary; IUIOBI irpu; 3aXHCT
BUKOHAHUX 3aBJIaHb Ta iH.
Buu, KinbKicTh caMOCTIHHOT poOOTH, a TAKOX MOTOYHUI KOHTPOJIh BU3HAYAE BUKIIAAY.
OuiHka caMOCTIHHOT poOOTH 3IHCHIOETHCS BUKIIQJauye€M CaMOCTIHHO B MEXaxX PEHTHHTOBOL
cuctemu 3a 100-0abHOIO CHCTEMOIO 3 YpaxyBaHHSM PEKOMEHI0BaHOI BaroMocTi He MeHIie 40%
B1JI 3arajbHO1 MiJICYMKOBOT OIIIHKH 3 TUCIHUTLIIHU.
dopma MOIYIBHOTO KOHTPOJIIO: YCHA a00 MHUCHhMOBA.
Buou mooynvnoeo kxonmponio exatouaroms 1HIUBIAyaabHE a00 IPYIOBE OMUTYBAHHS; KOHTPOJIbHY
po0oTy; IHAUBIAYyadbHY ab0 TPYMOBY TMpe3eHTaIlito (IPEICTaBICHHS BHKOHAHOTO 3aBIaHHS);
TECTH; €Ce; 3aXUCT BUKOHAHUX 3aBAaHb Ta iH. @opMy Ta BUJIU MOAYIHHOIO KOHTPOJIO BH3HAYAE
BUKJIAJad.
Dopma nidcymKo8020 cemecmposo2o Konmpoaro. KoMOiHOBaHa (ycHa criB0Oecifia Ta MUChMOBUI
TECT).

Po3noais 0aaiB, ki 0OTpUMYHOTH 3100yBa4i BUIIOL OcBiTH (MOAYJIb 1)

MoayabHa
IToTrouyHe oniHIOBaHHS Ta camMoCTiiiHa poboTa KOHTPOJIbHA Cyma
pob6ora
Tema 1 Tema 2 Tema 3 CPC
30 100
10 10 10 40
Po3noaiu 0aiB, siki 0oTpUMYIOTH 3100yBa4i BULIOL OCBiTH (MOAYJIb 2)
MoayJabHa
IToTrouyne oninOBaHHS Ta caMOCTiiiHAa poOoTa KOHTPOJIbHA Cyma
pobora
Tema 4 Tema 5 Tema 6 CPC
30 100
10 10 10 40

OuinoBaHHS OKPpEeMHX BHAIB HABYAJbHOI POOOTH 3 TMCIUILTIHA

MoayJns 1 MoayJs 2
Bua nisnbHocTi 3100yBaya BUIIOl Maxcmmanbi Makcnvasbit
. . . a KUIBKICTh . . a KUIBKICTH
OCBITH Kinbkicts Ganis KinekicTs anin
(cymapHa) (cymapHa)
[Torouna poboTa Ha J1abopaTOpHUX 3 15 3 15
3aHATTAX 32 TEMATUYHAMHU OJIOKAaMH
[TuceMOBe TECTYBAHHS IIPU
yB P 3 15 3 15
TEMaTUYHOMY OIliHIOBaHHI
Cawmocriiiga pobora / eranu
. p 3 40 3 40
IHTETPOBAHOTO MTPOEKTY
MojypHa KOHTPOJIbHA poOoTa 1 30 1 30
Pa3zom 100 100




KpuTrepii NoT04HOr0 OLiHIOBAaHHSA

Kpurepiii baau
BukoHaHHS KOMYHIKaTUBHOTO 3aBIaHHS, 3MICTOBHICTb 1 PEJIEBAaHTHICTh 0-2
BHUCJIOBITIOBaHHS
Bukopucranss npodeciiiHoi ISKCUKH Ta BIAMOBIIHUX MOBHHUX 3ac00iB 0-1
I'pamatryHa i JeKCHYHA KOPEKTHICTh 0-1
AKTHBHICTb Y IMCKYCii, KOMaHHii poOOTi, B3aeMOIi 3 IHIIMMU YYaCHUKAMHU 0-1
MakcuMyM 3a TeMy 5

Kpurepii TeMaTH4YHOr0 TeCTYBaHHSA

[TucbMoBe TeMaTHYHE TECTyBaHHA — 110 5 0aiiB 3a TeMy. TeMaTHUHUI TeCT MPOBOAUTHCS MICIIs
3aBEpILICHHS BIJIIOBIIHOI TEMHM Ta BKJIIOYAE 3aBJAaHHSA Ha IEpeBIpKY NpodeciiiHOi JIEKCHUKH,
rpaMaTHYHUX CTPYKTYp, PO3YMIHHS NPOQECIIHOro TEKCTYy Ta/abo ayaiomaTepiaiy.

KpuTepii oniHioBaHHs1 caMOCTiiiHOI podoTH

CawmocriitHa po6oTa — MakcumyM 40 6aitiB 3a Moaysb. CamocTiiiHa poO0Ta BUKOHYETHCA Y (hopMi
eramiB interposanoro Final Project: Marketing Communication Strategy & Professional

Pitch, Bu3naueHoro B po3aiii 6. 3aranbHi KpuTepii:

MakcumajbHa
Kpurepiii KIIbKiCTH
0aJiiB

[ToBHOTa BUKOHAHHS 3aBJJaHHS Ta BiIMOBIIHICTH MOCTABJICHIN IpodeciiiHiit 10
KOMYHIKAaTUBHIH MeTi
SIkicTh aHaII3y, apryMeHTallli Ta OOIPYHTYBaHHS MapKETUHIOBUX PIIIEHb 10
Bukopucranss npodeciiiHoi aHriicbKoi MOBH Ta MApKETHHIOBOT 8
TEPMIHOJIOT 1
JloriuHiCTh, CTPYKTYPA, 3B I3HICTh Ta OPOPMIIEHHSI MaTepialy B
BukopucranHs it KpUTHYHE ONPALIOBAHHS aHIJIOMOBHUX JKepedn / 4
MapKETHHTOBUX JaHUX
JloompariroBaHHs MaTepially Ha OCHOBI caMOOIliHIOBaHHs, peer feedback Ta 3
peKOMEeHIallili BUKJIa1aua

Paszom 40

KpuTepii oniHIOBaHHSI MOAYJIbHOI KOHTPOJILHOI p000TH

MonaynpHa KOHTpOJIbHA po0OOTa NPOBOAUTHCA y KOMOiIHOBaHiii ¢opmi Ta mepesipse
piBeHb C(HOPMOBAHOCTI PELENTUBHUX 1 NMPOIYKTUBHUX MOBJIEHHEBHX YMIHb y MeEXax TeM

BIJIMOBIAHOTO MOIyJis. MolyibHa KOHTposibHA podoTa — 30 GamiB

KommnoneHnr MakcuMabHA KiJBKICTL 0aJ1iB
Reading 5
Listening 5
Writing 10
Speaking 10
Pa3zom 30




Reading — 5 6auiB Listening — 5 Gai

[epeBipsieTbCst BMIHHS: [TepeBipsieTbCst BMiHHSA:
— BU3HAYaTH OCHOBHY IJICIO Ta METY TEKCTY; e PO3YMITH OCHOBHHUH 3MICT;
— 3HAXOIUTH KOHKPETHY iH(popMalliio; e 3HAXOJUTU KOHKPETHY iH(opMalio;
— PO3YMITH JIeTalli Ta CTPYKTYpPY TEKCTY; *  pO3yMiTH jeTai; .
— BHU3HAYATH MO3ULII0 a00 CTABICHHS ° BHU3HauaTH HOSHIIIO Ta

aBTOpA; KOMYHIKATHBHHI HaMip MOBILS;
—  posymiTn npodeciiiny JeKCHKY 3 *  posymiT npoceciiino snadymy

KOHTEKCTY. inopwmariro.
Writing — 10 0aunis Speaking — 10 6auiB

Kpurepiii baau Kpurepiii baau

BI/I‘KOHaHHSI 3aBJaHHS Ta IOBHOTA 0-3 BukoHanHs KOMyHiKaTHBHOFO 0-3
3MICTY 3aBIaHHS Ta 3MiCT
Opranizaiiisi, JOT14HICTb 1 3B A3HICTb 02 JIeKcana i TpaMaTUYHa TOYHICTh Ta 02
TEKCTY niama3oH
JlexcuuHmii niamas3oH i mpodeciitna 02 JloriuHicTb 1 ynpasininHs quckypcom  0-2
TEPMIHOIIOTis IHTepakis: iHiliIOBaHHS, pearyBaHHs, 02
FpaMaTqunﬁ JiarnasoH i 02 MiATpUMaHHS podeciiiHol B3aeMoIii
IIPaBUJIBHICTD Bumoga Ta 3po3yminicte moBiienHs 01
BianoBigHicTh pericTpy, popmary ta 01 Pazom 10
HOpMaMm IUChMa
Pazom 10

KpuTepii oniHIOBaHHS MiICYMKOBOr0 ceMeCTPOBOI0 KOHTPOJIIO (3AJ1iKY)
[TincymMKoBHiI ceMecTpOBHIl KOHTPOJIb 3 HaBYaNbHOI AUCHMIUIIHU «[HO3eMHa MoOBa 3a

npodeciiHuM CHpsMyBaHHSM» MPOBOJIUTHCS Y (opMi 3aiaiky. PopMa NpOBEACHHS 3Ky —
KOMOIHOBaHA: MMCbMOBa po0oTa (TeCTOBI 3aBaHHSA Ta NPO(eciiiHO OPIECHTOBaHE NHCbMOBE
3aBJaHHs) i ycHaA cniBOeciia.

ITix yac 3aniky HepeBips€eThCsS piBEHb JIOCATHEHHS OUiIKyBaHMX PE3yJbTaTiB HaBUYaHHS 3

JUCIUILIIHY, 30KpeMa 3/1aTHICTh 3100yBayiB:

pPO3YMITH OCHOBHHUH 3MICT, JeTalll, CTPYKTYpY Ta KOMYHIKATHBHY METYy AaHIJIOMOBHUX
npodeciiHO OPiIEHTOBAHUX TEKCTIB 1 MOBIJOMIICHB;
BUKOPUCTOBYBaTH NpodeciiiHy JIeKCUKYy Ta TIpaMaTH4Hl CTPYKTYpH BIANOBIAHO [0
KOMYHIKaTUBHOI CUTYallii;
MMCHhMOBO BUKJIAJIaTH 1 apryMEHTYBaTH NpodeciiiHo 3HauyIry iH(popMallio;
BUCJIOBJIIOBATH, MOSICHIOBATH Ta apryMEHTYBATH BJIACHY MO3MIIII0 aHTJIHCHKOI0 MOBOIO;
Opatu ydacTs y npodeciiiHiii AucKycii, BIANOBIATH Ha 3allUTaHHS, yTOYHIOBATH 1H(opMallito,
BUCJIOBJIIOBATH 3rofly a00 HE3ro/ly Ta pearyBaTd Ha MO3MIIII0 CIIIBPO3MOBHHKA,
BUKOPHCTOBYBaTH BIJNOBIAHUNA perictp, mnpodeciiiHy TepMiHOJOrii0 Ta cTparterii
M1KOCOOHMCTICHOT KOMYHIKaITii.

Po3noain 6axiB 3a miicyMKoBHii KOHTPOJIb

KoMnoHeHT miicyMKOBOro KOHTpPoI10 | MakcHMaJIbHA KiJbKIiCTh 0aJ1iB
[TucrMoOBa yacTHHA 50
Ycna cniBOecia 50

Pa3zom 100




1. [IncbmoBa yactuHa — 50 6aJ1iB

KoMnonenr KinbkicTh 3aB1ann | baan
Reading comprehension 5 10
Listening comprehension 5 10
Professional vocabulary and grammar / Use of English 5 10
Professional writing task 1 20
Pazom 50

Reading comprehension — 10 6anis
O1iHI0€ETHCS 3IaTHICTH 37100yBayva:
e BHU3HAYATH OCHOBHY i/I€I0 Ta KOMYHIKaTHBHY METY TEKCTY;
e 3HAaXOAWTU KOHKPETHY iH(OpMAIliio;
e PO3YMITH CYTTEBI €Tl Ta JIOT14HI 3B S3KH;
e BH3HAYATHU MO3UIIIO Ta HAMIP aBTOPA;
e pO3yMiTH PO eCiiHY JEKCUKY B KOHTEKCTI.
Listening comprehension — 10 6anis
O1iHI0ETHCS 31ATHICTH 3100yBayva:
e  PO3YMITH OCHOBHHM 3MiCT po(eciiiHOro NOBiTOMIICHHS;
e BHU3HAYATH KOHKPETHY Ta CYTTEBO BAXJIMBY iH(POPMAILilO;
e  PO3YMITH JeTai;
e BHU3HAYATHU CTABJICHHS Ta KOMYHIKaTUBHHUI HaMip MOBIIS;
e posyMmiTH npodeciiftHo 3HauyIly iHPOpPMAILiIo B JUCKYCIsX, IPE3CHTAIIIsIX, TEPEroBOpax
Ta 1HIIMX CUTYALisX MPOQECciifHOro CHIKYBaHHS.
Professional Vocabulary and Grammar / Use of English — 10 6auxis
O1iHIOEThCS:
e BOJIOJIHHS MPO(ECiHHOI0 MAPKETHHTOBOIO TEPMiHOJIOTIETO;
e TOYHICTH BUOOPY JIEKCUYHHUX OJMHUIL BIJMOBIIHO 1O KOHTEKCTY;
e TPaBUJIHHICTh BUKOPUCTAHHS TPAMATUYHUX CTPYKTYD;
e BOJIOJIIHHS MOBHUMHM 3ac00aMu, XapaKTepHUMHU JUI IPOoQECiifHOTo Ta akaeMiqHOro
AUCKYPCY;
e 3JIaTHICTb A0OMpaTH MOBHI ()OPMH BIAMOBIIHO 1O KOMYHIKaTUBHOI CUTYallii Ta pericTpy.

Professional Writing Task — 20 6auzie

3100yBa4 BUKOHY€E OJIHE TIPO(DECiitHO OpIEHTOBAHE MUCHMOBE 3aB/IaHHSI BIIIOBITHO J10
TEeMaTHKH JUCIUILTIHN, HanpuKiaz: professional email, short analytical report, summary of
research findings, marketing proposal, campaign recommendation, interpretation of marketing
data Toro.

Kpurepiii MaxkcumajbHa
KIIBKICTH
0aniB

BukoHaHHS KOMYHIKaTUBHOTO 3aBJIaHHS, [IOBHOTA Ta PEJIEBAHTHICTb 5
3MICTY
JIOriuHICTb, CTPYKTYpA Ta 3B’A3HICTh TEKCTY 4
[Ipodeciiina nekcuka, BIAMOBIIHICTh CTHIIIO Ta PETICTPY 4
['pamaTuyHMi Aiana3oH i NPaBUIIbHICTh 4
Jotpumanss gopmary, opporpadiuHa Ta myHKTYyaIliiiHa NpaBUIbHICTb 3

Pazom 20

2.YcHa cniB6eciga — 50 6a1iB

VYcHa yactuHa nependayae BUKOHAHHS MPOQeciiiHO Opi€HTOBAHOT'O KOMYHIKaTHBHOTO 3aBAaHHS
Ta criBOecily 3 BUKJIaayeM 3a TEMATUKOIO KypCy. 3aB/IaHHS MOK€ BKIIIOUATH:

— 0o0roBopeHHs npodeciiHol cuTyarii;

— TpPEICTaBJICHHS Ta OOIPYHTYBAHHSI MAPKETUHTOBOTO PILICHHS;



- KOMEHTYBaHHS MapKETHHIOBHX JIaHHX, rpadika abo Tabuui;

— 00TOBOPEHHS PE3yJIbTATIB TOCTIKCHHS;

-~ MOJEJIOBAaHHS MEPEroBopiB ab0 MpodeciiHoi TUCKYCii;

—  BIJAMOBIi/II HA YTOYHIOBAJIbHI 3alIMTAHHS Ta apTYMEHTOBAHHWH 3aXUCT BIACHOI IMO3HIIII.

Kpwurepiit MaxkcumaJjibHa
KUIBKIiCTB 0aJ1iB

BukoHaHHS KOMYHIKaTUBHOT'O 3aBJaHHS, 3MICTOBHICTh Ta 10
apryMEHTOBaHICTb BIJIOBI/I
Bukopucranss npogeciifHol TeKCUKH, TOUYHICTH 1 JOPEYHICTD 10
MOBHHX 3ac00iB
['pamaTtuyHMi Aiana3oH i NPaBUIbHICTh 10
JloTi14HICTB, 3B SI3HICTh Ta YIPABIIHHS AUCKYPCOM 10
[HTepakiis, aAeKBaTHICTh pearyBaHHs, MiATpUMaHHs npodeciitHoi 10
KOMYHIKaLlli Ta 3p03yMUIICTh BUMOBU
Pa3zom 50

[Tin yac ycHoi cmiBOecimu ocoOnMBa yBara MNPUAUIAETHCS 30aTHOCTI 3700yBada HE JIMIIE
MPOAYKYBAaTH IJTOTOBJICHE BHCIOBIIOBAaHHSA, a W B3aEMOAIATH 3i CHiBPO3MOBHHUKOM:
iHILIIOBaTH W MWIATPUMYBAaTH KOMYHIKallifo, BIANOBIAATH HA 3amUTaHHS, YTOYHIOBATH
iH(pOpMaIlifo, apryMEeHTYBaTH BJIACHY IO3MIIII0 Ta HAJECKHUM YMHOM pearyBaTH Ha iHIII TOYKH
3opy. lle BiAmoBimae YMHHUM Yy Tporpami KPUTEpisM TOBOPIHHS — BHUKOHAHHIO 3aBJaHHS,
TOYHOCTI ¥ TOPEUHOCTI MOBHUX 3ac001B, YIIPABIiHHIO TUCKYPCOM, BUMOBI Ta CHUIKYBaHHIO.

Bu3Ha4YeHHA pe3yabTaTy 3aJIiKy
MaxkcuManbHa KUIbKICTh OaiiB 3a MiACYMKOBUN KOHTPOJIb cTaHOBUTH 100 6aJtiB.

KiabkicTs 0aJiB PesyabTar
90-100 3apaxoBaHo (A)
82-89 3apaxoBaHo (B)
74-81 3apaxoBaHo (C)
64-73 3apaxoBaHo (D)
60-63 3apaxoBaHo (E)
35-59 HezapaxoaHo (FX)
0-34 HezapaxoBano (F)




6. MIPOI'PAMA HABYAJIbHOI JUCIUILJIIHU

6.1. 3micT HaBYAJIBHOI JUCHHILIIHHA

3MicT HaBYaNbHOI IUCHHMIUIIHE «lHO3eMHa MoOBa 3a TPOQECIHHUM CHpPSIMYBaHHSIM)
30pi€EHTOBAaHMN Ha TOJAIBIIMKA PO3BUTOK IHIIOMOBHOI mpodeciiiHoi  KOMYHIKaTHBHOI
KOMITETEHTHOCTI 3/100yBadiB BHUIOi OCBITM Ha piBHI B2 Ta Mae mpakTHYHO-OpiEHTOBAHMA
XapaxTep.

HapuanpHa nucnumuiina nependadyae BIOCKOHAJICHHS BMiHb Mpo(decifHOro yCHOro i
NUCHMOBOTO CIIUJIKYBaHHS aHIJIIMCHKOI0 MOBOIO; POOOTH 3 aBTEHTUYHHUMH MpodeciiiHuMu
JDKepelaMHu; TMOINYKY, KPUTUYHOTO OIIHIOBAaHHS, y3arajJbHEHHS Ta MPEJICTaBICHHS mpodeciiiHo
3Ha4YynIoi iH(popMarlii; npe3eHTanii i 0OroBOpeHHs pe3ysbTaTiB MapKETUHTOBHX JOCIHIHKEHbB 1
MPOEKTIB; ydacTi y mnpodeciiHMX IHUCKYCisX, TEperoBopax Ta KOMaHIHIM B3a€MO/IIT;
BUKOPUCTaHHSA TNpodeciiHOol MapKeTHHTOBOI TEPMIHONOrii Ta BIAMOBITHMX KOMYHIKAaTHBHUX
CTpaTerii.

Mopayas 1
Topic 1. Digital Marketing and Al in Advertising
Key Issues:
— digital marketing channels: SEO, PPC and content marketing;
- Al-driven advertising, automation and personalization;
— social media marketing trends and analytics;
- opportunities and challenges of using Al in marketing communication.
Skills in Focus:
- understanding and using digital marketing terminology;
— analyzing digital marketing strategies and campaign performance;
- writing concise and persuasive advertising copy;
- presenting and justifying digital marketing decisions;
discussing advantages, limitations and ethical implications of Al-assisted marketing.
Practlcal Activities:
- analyzing digital marketing campaigns of international brands;
- creating an SEO-oriented piece of marketing content;
- preparing a short social media campaign proposal;
- discussing the use of Al tools in advertising;
- simulating a marketing team meeting on the selection of digital communication channels.

Topic 2. Consumer Psychology and Persuasive Communication
Key Issues:

- consumer needs, motivation and decision-making;

- emotional branding and storytelling;

- persuasive techniques in marketing communication;

- customer journey and factors influencing purchasing behaviour.
Skills in Focus:

- identifying and describing target audience characteristics;

- explaining consumer behaviour and purchasing decisions;

- using persuasive language appropriately;

— developing convincing product and brand messages;

adapting communication to different customer segments.

Practlcal Activities:

- analyzing persuasive techniques in authentic marketing materials;

- creating persuasive product or service descriptions;

- writing a marketing email;



- developing a short storytelling-based advertisement;
- discussing ethical boundaries of persuasive communication.

Topic 3. Brand Management and Crisis Communication
Key Issues:

- brand identity, positioning and reputation;

- corporate communication and brand voice;

- customer feedback and reputation management;

- marketing crisis management and communication strategies.
Skills in Focus:

— describing and evaluating brand positioning;

- communicating professionally with customers and stakeholders;

- responding appropriately to negative feedback;

- writing professional statements and press releases;

- presenting and defending communication decisions during a crisis.
Practical Activities:

- analyzing cases of successful and unsuccessful crisis communication;

- drafting a response to negative customer feedback;

— writing a crisis response statement;

- preparing a press release for a product or service launch;

- simulating a media interview concerning brand reputation.

Moayb 2
Topic 4. Influencer Marketing and Social Media Strategies
Key Issues:

- influencer marketing and brand partnerships;

- social media content strategies;

- viral marketing and audience engagement;

- ethics, transparency and credibility in influencer communication.
Skills in Focus:

— evaluating influencer-brand compatibility;

— preparing professional collaboration proposals;

- presenting a social media marketing strategy;

- discussing and defending strategic communication choices;

- expressing and supporting opinions on ethical issues in influencer marketing.
Practical Activities:

- analyzing an authentic influencer marketing campaign;

- drafting an influencer outreach email;

- preparing a social media content plan for a product launch;

- presenting a proposed influencer marketing strategy;

- debating transparency and ethics in influencer marketing.

Topic 5. Data-Driven Marketing and Market Research
Key Issues:
- market research methods and sources of marketing information;
- consumer insights and marketing analytics;
- key performance indicators and campaign performance;
- A/B testing and data-driven marketing decision-making.
Skills in Focus:
- understanding professional and academic texts related to market research;
- interpreting marketing data, tables, graphs and charts;



- identifying and presenting key findings;

- comparing and synthesizing information from different sources;

- presenting research findings and making evidence-based recommendations.
Practical Activities:

- interpreting marketing analytics reports;

- analyzing tables, graphs and visualized marketing data;

- summarizing findings from consumer research;

- preparing and presenting a short analytical report;

- simulating a data-driven marketing decision-making meeting.

Topic 6. International Marketing, Negotiation and Cross-Cultural Communication
Key Issues:
— international and cross-cultural marketing communication;
- cultural differences in professional communication;
- corporate cultures and business communication styles;
- professional negotiation strategies;
— teamwork, decision-making and conflict management in international professional
contexts.
Skills in Focus:
- conducting professional discussions and negotiations in English;
- presenting, explaining and defending marketing proposals;
- expressing agreement, disagreement, suggestions, objections and counterarguments
appropriately;
- clarifying and reformulating information;
- negotiating compromises and reaching consensus;
- adapting language, register and communication style to different audiences and cultural
contexts.
Practical Activities:
- comparing marketing communication adapted to different cultural markets;
- analyzing a cross-cultural business communication case;
- role-playing negotiations between a marketing agency and an international client;
- simulating an international marketing team meeting;
- presenting and defending a marketing proposal;
- participating in structured peer feedback and Q&A.

Integrated Final Project: Marketing Communication Strategy & Pitch Presentation

Yroponosx Kypcy 3100yBaui iHAMBiAyaJbHO a00 B KOMaHAAaX pO3POOJNISIOTH AHTJIIOMOBHY
MapKETHHIOBY KOMYHIKallIiHy cTpaTterito Ajig oOpaHoro npoAykry ado mociyru. IligzcymkoBuit
pe3yabTaT BKIIOYAa€ MHCbMOBY MAapKETHHTOBY CTpaTerito Ta ii mpe3eHTauilo y ¢opmari
professional pitch. IlpoekT iHTErpye 3MICT yCiX IIECTH TeM AWCIHUIUIIHK Ta Tepeadavae
3acTOCYyBaHHSA HaBUYOK persuasive communication, branding, digital and social media marketing,
market research and data interpretation, professional negotiation and cross-cultural
communication.



6.2. CTpykTypa HAaBYAJIBHOI AUCHUILIIHA
Jenna dpopma

KinpkicTts rogua
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Mopyas 1
Topic 1: Digital Marketing and Al in Advertising 14 0 5 0 0 9
Topic 2: Consumer Psychology and Persuasive 15 0 6 0 0 9
Communication
Topic 3: Brand Management and Crisis 14 0 5 0 0 9
Communication
MonynbpHa KOHTpOJIbHA poboTta | 2 0 0 0 2 0
Pazom 3a monmyne | 45 0 16 0 2 27
Moayab 2
Topic 4: Influencer Marketing and Social Media 14 0 5 0 0 9
Strategies
Topic 5: Data-Driven Marketing and Market Research 15 0 6 0 0 9
Topic 6. International Marketing, Negotiation and 14 0 5 0 0 9
Cross-Cultural Communication
MopysbpHa KOHTpoJibHA poboTa | 2 0 0 0 2 0
Paszom 3a momyns | 45 0 16 0 2 27
Pa3om 3a cemectp | 90 0 32 0 4 54

CTpykTypa HAaBYAJBHOI M CIMILTIHHA

3aouHa Gopma

KinpkicTs roguH
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Mopyas 1
Topic 1: Digital Marketing and Al in Advertising 14 0 1 0 0 13
Topic 2: Consumer Psychology and Persuasive 14 0 1 0 0 13
Communication
Topic 3: Brand Management and Crisis 15 0 2 0 0 13
Communication
Paszom 3a moayss | 43 0 4 0 0 39

Mopyas 2




Topic 4: Influencer Marketing and Social Media 15 0 2 0 0 13
Strategies
Topic 5: Data-Driven Marketing and Market Research 16 0 2 0 0 14
Topic 6. International Marketing, Negotiation and 16 0 2 0 0 14
Cross-Cultural Communication
Paszom 3a mogyns | 7 0 6 0 0 41
Pa3om 3a cemectp | 90 0 10 0 0 80
6.3. Temu j1a00paTOPHUX 3aAHATH
No Kinekicts | KimbkicTh
5 /1_1 Ha3sa Temu roauH roauH
JICHHA 3a04YHa
Monyns 1
1 | Topic 1: Digital Marketing and Al in Advertising 5 1
2 | Topic 2: Consumer Psychology and Persuasive 6 1
Communication
3 | Topic 3: Brand Management and Crisis Communication 5 2
Moyib 2 0
4 | Topic 4: Influencer Marketing and Social Media Strategies 5 2
5 | Topic 5: Data-Driven Marketing and Market Research 6 2
6 | Topic 6: International Marketing, Negotiation and Cross- 5 2
Cultural Communication
Pa3zom 32 10
6.4. Camocriiina podora
Ne Kiapkicrs | KinbkicTh
3/m Ha3ga Temu / BUaY caMmocTiitHOI po06oTH TOIMH TOJMH
JACHHA 3a04YHa
1 | Professional Information Search and Marketing Environment 13
Analysis: nomryk, Bif0ip i KpUTUYHE OIIHIOBAHHS aHTJIOMOBHHX 9
JOKepeIT; BU3HAYSHHSI TPOYKTY/TIOCTYTH, IIJThOBOTO PUHKY Ta
KOHKYPEHTHOI'O CEPEIOBUILA
2 | Target Audience and Consumer Insight Development: 13
JIOCITiDKeHHsI IITh0BOT ayauTopii, consumer profile/persona, morpeo, 9
MOTHBAIIIT Ta CUStOMer journey
3 | Brand Positioning and Marketing Message Development: 13
pospoonennst USP, brand positioning, tone of voice, key messages Ta 9
persuasive content
4 | Digital, Social Media and Influencer Communication Plan: Bu6ip 13
KaHaJiB KOMyHiKarlii, po3poonenns digital/social media content ta 9
influencer outreach
5 | Marketing Research, KPIs and Data Interpretation: 14
0OI'pyHTYBaHHS! MAPKETHHTOBHX PillleHb JaHUMH, BU3HAaueHHs KPI, 9
aHaJii3 Ta Bi3yalrizallisi O4iKyBaHHX pe3yJIbTaTiB
6 | Integrated Marketing Communication Strategy and Professional 14
Pitch Preparation: y3araisHeHHs pe3yJbTaTiB y HHCHMOBIH 9
cTparerii, mAroToBka mpe3eHraiiii, rehearsal, peer feedback,
penaryBaHHs Ta (iHajizaliis poOooTH
Pazom 54 80




3aBAaHHA AJISI CAMOCTIMHOI pOo60TH
Final Project: Marketing Communication Strategy & Professional Pitch

Objective:

Students will develop a comprehensive marketing communication strategy for a selected or
newly created product/service and present it professionally in English to a simulated audience of
clients, investors or other stakeholders.

Key Deliverables
1. Written Marketing Communication Strategy
The written strategy should include:

- Product/Service Overview and Unique Selling Proposition;

- Target Audience and Consumer Insights;

— Brand Positioning, Tone of Voice and Key Messages;

- Digital Marketing and Social Media Strategy;

— Influencer and Partnership Communication;

- Crisis Communication and Reputation Management;

- Market Research and Data-Driven Justification;

- KPIs and Success Metrics;

- international and/or cross-cultural communication considerations, where relevant.
2. Professional Pitch Presentation
Students present and defend their marketing communication strategy in English. The
presentation should demonstrate:

— clear and logical organization;

— appropriate professional and marketing terminology;

- effective use and interpretation of visual information;

- persuasive justification of strategic decisions;

— ability to adapt communication to the audience;

- confident professional delivery;

— ability to answer questions, respond to objections and defend proposals.

3. Peer Feedback and Self-Evaluation
Students participate in structured peer feedback and evaluate their own work according to
predefined criteria relating to:

- content and task achievement;

- structure and coherence;

- professional language use;

—  persuasiveness;

- communicative effectiveness;

- presentation and interaction skills.

7. IHCTPYMEHTH, OBJIAJJTHAHHSA TA TIPOT'PAMHE 3ABE3IIEYEHHA,
BUKOPUCTAHHA AKUX IEPEJIBAYAE€ HABYAJIBHA JTUCIUIIJITHA

TexHiuHi 3ac0o0u: ay1io Ta BiJIe0 BIATBOPIOIOYE 0OJIaTHAHHS, KOMITAKT IUCKU JIO
HABYAJIBLHO-METOINYHNUX KOMIIJIEKCIB.

OO6nagHaHHS: KOMIT IOTEp 3 JOCTYIOM B iHTEPHET, KOMIOBaTbHA TEXHIKA; CBITIOMI0HUH
MPOEKTOP Ta EKPaH.

[Mporpamue 3a6e3neuenns: MS Office (Word, MS PowerPoint), Prezi, Wiki Ta inmri
HaBuasbHI mpoaykTu onnaitn (https://quizlet.com/; https://www.duolingo.com/).



https://quizlet.com/ru/teachers
https://www.duolingo.com/
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8. PEKOMEHJOBAHI JIKEPEJIA IH®OOPMAILIIT

OcHoBHa JiiTepaTypa
Gore, Sylee. English for Marketing and Advertising. Express series. SB OUP, 2017.
[TinpyuyHuK 17151 poOOTH HA MPAKTUYHUX 3AHATTAX, 3 AyJi0 MaTepiaiaMHu.
Farrall, Cate and Marianne Lindsley. Professional English in Use Marketing. Cambridge
University Press, 2016. — [TigpyuHuk a1 caMOCTiHOT pOOOTH: TPEHYBaJIbHI BIIPABHU Ta
JIOMAIITH] 3aBIaHHsI
Vince, M. & P. Emmerson, Intermediate Language Practice. MacMillan, 2003.
Mascull B. Business Vocabulary in Use. CUP. 2012.
Trappe T., Tullis G. (2005) Intelligent Business. Coursebook. Pearson Education Itd.
Pile L. (2005) Intelligent Business. Workbook. Pearson Education Itd.
Johnson C. (2005) Intelligent Business. Skills Book. Pearson Education Itd.
Mascull B. (2012) Business English in Use. CUP.

JonomixHa Jiiteparypa
Ashley A. (2003) Oxford Handbook of Commercial Correspondence, New Edition:
Workbook. OUP.
Ashley A. (2003) Oxford Handbook of Commercial Correspondence. New Edition. OUP.
Emmerson P. (2003) Email English. MacMillan.
English L.M., Lynn S. (1995) Business across Cultures. Longman.
O’Driscoll, N. & Scott-Barret, F. (2007) BEC Vantage Masterclass. OUP. With CDs.
Pilbeam A. (2010) Market Leader. Working across Cultures. Longman/Pearson.
Roberts S. (2012) Collins Co-Built Business VVocabulary in Practice. University of
Birminghem.
Vince, M. (2003) Advanced Language Practice. MacMillan.

Indopmaniiini pecypcu B Mepe:xi Intepner
The Cambridge Dictionary - https://dictionary.cambridge.org/
Collins English Thesaurus - https://www.collinsdictionary.com/dictionary/english-thesaurus
Online Oxford Collocation Dictionary - http://www.freecollocation.com/
BBC News Review https://www.youtube.com/watch?v=NKiF8nGy9AA
Learning English News Review
https://www.bbc.co.uk/programmes/p05hw4bg/episodes/downloads
Listening activities, and online conversation classes https://www.eslvideo.com/
Global News: lifestyle https://globalnews.ca/lifestyle/
VOA Learning English - VVoice of America https://learningenglish.voanews.com/
News in Levels https://www.newsinlevels.com/
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https://www.collinsdictionary.com/dictionary/english-thesaurus
http://www.freecollocation.com/
https://www.youtube.com/watch?v=NKiF8nGy9AA
https://www.bbc.co.uk/programmes/p05hw4bq/episodes/downloads
https://www.eslvideo.com/
https://globalnews.ca/lifestyle/
https://learningenglish.voanews.com/
https://www.newsinlevels.com/

